
Active Listening Leads to Action: 
 Communication and Partners in the Learning Commons 

Bridget Farrell, Auburn University 

Listening: Survey and Interviews Action Items 

 Library’s room policies 

 Library’s emergency procedures 

 Library contact information 

 Partners’ websites 

 Partners’ contact information 

 Partners’ policies 

 Partners’ hours  

 Partners’ locations 

Our Partners 

Miller Writing Center Study Partners OIT Help Desk 

The Study ER Caribou Coffee 

The Student PC Shop International Scholars’  

English Center 

0

1

2

3

4

5

6

7

Strongly
Disagree

Disagree Neither Agree
or Disagree

Agree Strongly Agree

N
u

m
b

e
r 

o
f 

P
a

rt
n

e
rs

"Providing Services in the Library Increases 
Partner's Visibility on Campus"
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"Providing Services in the Library Increases 
Partner's Visibility to Campus Administration"
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Who Can Use Partners' Services?
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How do Partners Market Their Services?

Hours: 

“The reference desk didn’t know we were 

closed on Valentine’s Day.  It fell on a Sun-

day, and they were like, ‘What the heck 

are they doing’ and they didn’t know 

where we were.” 

Emergency Procedures: 

“We called the police like we were sup-

posed to then there was follow-up after 

that with that incident report that they 

have to do.” 

Scheduling Rooms: 

“I said hey can we reserve...the Learning 

Commons…I think theoretically you don’t 

reserve the Learning Commons because 

it’s always open…So when people want to 

hold things there, sure you can, but you 

don’t get to stake it out because it’s an 

open space.” 

Scheduling Rooms: 

“It was a little tricky who to talk to about 

scheduling that and organizing that and I 

talked to the wrong people and pissed 

people off.” 

Marketing: 

“We could be on the signs, you know...we 

could be part of your marketing program, 

but I would think that might not be possible 

because we’re not part of the library.” 

Marketing: 

“We sometimes work with [building and mar-

keting people at the library] to put information 

on the digital displays here at the library on oc-

casion and I’d love to utilize that more. We’ve 

been invited to do so, but it’s a failure to pro-

vide information on our part.” 

Contact Person: 

“I think if somebody communicated to me 

who people are and who to go to for what, 

that would be helpful.” 

Communication: 

“If there’s a general e-mail, an informational 

e-mail that goes out, I’d like to be included 

in that and that’s not the case at this point.” 

Other Partners: 

“There’s eight of them? Eight. That’s freak-

ing awesome. Ok. Who are they?” 

 Added partners to listserv 

 Invited partners to participate in  
Library’s marketing efforts 

Conducts library orientations 

Web Portal for Partners and Library 

Partners’ Liaison 


